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We often wonder about what others think of us. Does my new neighbor see me as someone who 

is friendly and trustworthy? Does my colleague think I am hardworking and organized? These beliefs, 

namely metaperceptions, guide the way we behave and interact with others. If Melanie, the 

metaperceiver, believed that Peter, the perceiver, saw her as being cold and untrustworthy, she might 

adjust her interaction style to more clearly convey her warmth and trustworthiness. As such, 

metaperceptions are especially useful when they are accurate (i.e., meta-accuracy), as faulty 

metaperceptions may lead one astray. For example, if Peter already thought Melanie was warm, her 

attempts to further convey her warmth may become overwhelming. Supporting this idea, previous work 

demonstrates that holding more accurate metaperceptions are related to greater relationship quality 

(Carlson, 2016b; Tissera, Kerr, Carlson, & Human, in press). Perhaps more accurate metaperceptions 

allow for smoother interactions and better impression management, which may enhance the quality of 

interactions.  

Despite the interpersonal benefits of meta-accuracy, not everyone is an accurate metaperceiver 

(Carlson & Furr, 2012; Eisenkraft, Elfenbein, & Kopelman, 2017). What characterizes an accurate 

metaperceiver? The present study examined the roles of two plausible contributors: self-concept clarity 

and self-esteem. It is likely that those holding clearer self-views and more positive self-views use their 

self-views as a cue when forming metaperceptions. Believing other’s impressions are similar to one’s 

own self-views can enhance meta-accuracy (Carlson & Elsaadawy, 2019). This is because people are 

typically seen in line with their self-views, which is especially true for those higher in self-concept clarity 

and self-esteem (Human & Biesanz, 2011, 2013; Human, Mignault, Biesanz, & Rogers, 2019). Therefore, 

it is plausible that both having greater self-concept clarity and greater self-esteem may independently 

contribute to meta-accuracy.  

To test this idea, participants (N = 341, 1724 dyads) arrived at the lab in groups of 4-8, where 

they engaged in a round-robin design where they met with every other participant present at the session 

for a 2-3-minute unstructured interaction. Following each interaction, participants rated their interaction 

partner’s personality traits and metaperceptions of personality traits (Big Five Inventory: John & 

Srivastava, 1999). Finally, participants reported on their self-concept clarity (Campbell et al, 1996) and 

self-esteem (Rosenberg, 1965). 

We employed multilevel modeling, following the guidelines outlined by the Social Accuracy 

Model (Biesanz, 2010). Results revealed that meta-accuracy was significantly related to both self-concept 

clarity, b = 0.07, z = 4.99, p < 0.001, and self-esteem, b = 0.06, z = 7.28, p <.001. However, the 

association between self-concept clarity and meta-accuracy was no longer significant when controlling for 

self-esteem, b = 0.02, z = 0.87, p = .383, whereas self-esteem continued to predict meta-accuracy when 

controlling for self-concept clarity, b = 0.06, z = 5.02, p < .001. Therefore, holding more positive self-

views seems to more strongly relate to forming more accurate metaperceptions, which may have 

important downstream consequences such as better interpersonal well-being. Overall, this research helps 

shed light on who is more likely to achieve meta-accuracy, an invaluable tool in navigating our social 

world. 


