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Forming accurate personality impressions can be socially:

• Beneficial for new platonic acquaintances
e.g., Human, Carlson, Geukes, Nestler, & Back, 2020 

• Harmful for new dating partners
e.g., Kerr et al., in press

Is accuracy equally consequential for all targets in these   
contexts, or does it depend on the desirability of the target’s 
characteristics?

We assessed whether the desirability of a target’s characteristics 
(e.g., high self-esteem, low social anxiety) moderated the 
association between accuracy and liking in both platonic and 
romantic getting-acquainted contexts. 

• Distinctive Accuracy – viewing a target in line with their   
unique personality profile.

Participants

Procedure & Measures

Round-Robin/Speed-Dating Paradigm: 
• In each sample, participants met with each other (only 

opposite sex for Sample 2) for a one-on-one 3-minute 
interaction and then rated each other’s personalities (John & 
Srivastava, 1999) and their own liking.

During an initial questionnaire, participants completed the    
following scales as our indicators of desirable characteristics:
• The 5-item Satisfaction with Life Scale (Diener, Emmons, Larsen, & 

Griffin, 1985)
• The 10-item Rosenberg Self-Esteem Scale (Rosenberg, 1965)
• The 6-item Social Interaction Anxiety Scale (Mattick & Clarke, 1998)

Distinctive Accuracy:
• Perceiver ratings of personality predicting a composite of 

target self- and close-other reported personality.
• Controlled for normative personality impressions.

Contact: lauren.gazzard@mail.mcgill.ca

Results

Introduction Method

Discussion and Conclusions

Research Question:

Does the desirability of a target’s characteristics 
moderate the association between accuracy and 

liking in both platonic and romantic first 
impressions?

We utilized the social accuracy multilevel modelling approach 
(SAM; Biesanz, 2010).

On average across targets, accuracy was not significantly 
associated with liking in either sample, both ps > .121.

In both contexts, the desirability of a target’s characteristics 
significantly moderated the association between being accurately 
perceived and being liked, all ps < .010.

Accuracy tended to be more harmful for targets with 
less desirable characteristics (e.g., low self-esteem), 
but beneficial for targets high in desirability (e.g., 
high self-esteem).

Table 1. Simple slope analyses depicting the associations between distinctive accuracy and 
liking at different levels of target self-esteem in the platonic context

Note. The association between accuracy and liking was significantly negative for all of the less desirable 
characteristics (1 standard deviation (SD) below the mean), all ps < .001, and significantly positive for all 
desirable characteristics (1 SD above the mean), all ps < .001.  

Note. The association between accuracy and liking was significantly negative for all of the 
less desirable characteristics (1 SD below the mean), all ps < .01, and not significantly 
associated for all desirable characteristics (1 SD above the mean), all ps > .05. 

Table 2. Simple slope analyses depicting the associations between distinctive accuracy and 
liking at different levels of target self-esteem in the romantic context

Sample 1: Sample 2:

547 (84.80% female) 378 (53.44% female)

2861 dyads 4797 dyads

Ages 18–41 (M = 20.41, SD = 2.15) Ages 18–33 (M = 20.83, SD = 2.33)

The extent to which being accurately perceived promotes platonic 
and romantic relationship development depends on the 
desirability of the target’s characteristics. 

Future studies should use longitudinal and experimental methods 
to disentangle the direction of the association.  


